
2012: 
The Post-Show
Shakedown

Global Pet Expo 2012 
Reports Record Number of 
Exhibitors and Buyers
Global Pet Expo 2012 shattered all records in the 
Show’s eight year history. After compiling final show 
numbers, leaders from the American Pet Products 
Association (APPA) and Pet Industry Distributors 
Association (PIDA) announced that the Show enjoyed 
growth that exceeded expectations with 896 
exhibiting companies, 2,487 booths and total 
attendance up this year by nine percent. That totals 
more than 5,011 buyers – the highest buyer 
attendance ever at Global Pet Expo.

“While we enjoyed impressive growth at Global Pet 
Expo 2011, we remained cautiously optimistic as we 
planned for the 2012 Show. As a result, we made 
tremendous efforts to look for new ways to reach out to exhibitors 
and buyers to make improvements to our Show. We’ve also made 
some strategic additions to the Show in order to reach a new 
audience and increase offerings to those who have been loyal 
attendees over the years,” said Andrew Darmohraj, APPA Senior 
Vice President. "One example is the Inaugural Retailer Excellence 
Awards which were presented at the Pet Industry Breakfast during 
the Show. This event was another great way to recognize many 
retailers that have made such a significant impact on our industry. 
We also used various marketing strategies including social media 
forums to further engage our audiences.”

For the second year, the Show’s special sections sold out months 
before the Show opened its doors at the Orange County Convention 
Center. The special sections, created in response to growing pet 
product trends in the industry, showcased popular product lines and 
made it easier for buyers to navigate the show floor.

“The overall success of this year’s show sent a strong message that 
the pet industry is stronger than ever, and continues to attract 
entrepreneurs and innovators offering pet owners more products 
than ever for their pets. As owners continue to demonstrate that they 
value pets as members of the family, demand for the latest and 
greatest products is at an all time high. And there’s no better place 
for buyers to get a first look at these products, as Global Pet Expo 
features more new product launches than any other show in the 
industry.” Darmohraj added, “We’re also happy to report that media 
attendance was up and more diverse than ever, with attendees 
ranging from pet industry specific magazines and bloggers to media 
like Good Morning America, TODAY, National Geographic and the 
New York Times, further demonstrating the wide-ranging interest 
in pets.”

Global Pet Expo was truly “global” with a strong showing in 
international attendance accounting for nearly 25 percent of the total 
buyer attendance rate, representing 65 countries from around the 
world. Additionally, 145 international companies exhibited at the 
trade show gaining access to the U.S. pet products market and 
solidifying Global Pet Expo as a key trading opportunity for countries 
from around the world.

Global Pet Expo’s success is reflected by pet industry spending 
figures announced at the Show’s official press conference. As 
projected, industry spending in 2011 grew 5.3 percent from $48.35 
billion in 2010 to $50.96 billion in 2011. APPA also projects a steady 
3.8 percent growth rate through 2012, with nearly $53 billion in 
overall pet spending.
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Global Pet Expo Retailer 
Excellence Awards
Officials from Global Pet Expo along with Pet Business announced 
the first-ever Global Pet Expo Retailer Excellence Awards at an 
Awards Ceremony during the Show’s Pet Industry Breakfast held in 
the Valencia Ballroom at the Orange County Convention Center. 

The RetailerExcellence Awards were designed to honor 
outstanding independent pet stores in a variety of categories. 
Awards were given to the following retailers:

(1)  Global Pet Expo Retailer of the Year Award – 
      WoofMeow (Derry, NH)
(2)  Merchandising Excellence Award – 
      Brookline Dog Grooming & Pet Supplies (Brookline, MA)
(3)  Multi-Service Excellence Award – 
      The Petropolitan (Dallas, TX)
(4)  Marketing Excellence Award – 
      Petagogy(Pittsburgh, PA)
(5)  Customer Service Excellence Award – 
      Paw’s Natural Pet Emporium (Richland, WA)
(6)  Excellence in Store Design Award – 
      Especially for Pets (Newton, MA)
(7)  Community Service Award – 
      West Lebanon Feed & Supply (West Lebanon, NH)

Entries were judged by a committee consisting of Global Pet Expo 
and Pet Business media staff members, as well as a panel of 
select retailers. 

The Second Annual New Products 
Showcase Awards 
The Second Annual New Products Showcase Awards was a huge hit 
with more attendees than ever, as exhibitors anxiously awaited the 
news of the industry’s coveted New Products Showcase and Best 
Booth awards. Veterinary Correspondent Dr. Marty Becker of Good 
Morning America served as the Master of Ceremonies at the event 
where the best of the best from 
Global Pet Expo 2012 were 
recognized. Becker also gave a 
nod to some of his favorites from 
this year’s Show.

The Best Booth Awards

First Place Large Booth
Rolf C. Hagen (USA) Corp. 

First Place Small Booth
Kurgo Products

New Products Showcase Awards 
Best in Show

AQUATICS
Best In Show
Eshopps  Inc.
Lionfish/Jellyfish (orange)

BIRD
Best In Show
A&E Cage Co.  LLC
Java Tree Play Stand 
with Carvings

BOUTIQUE
Best In Show
Tastybone USA
Tastybone Trio

CAT
Best In Show
Ware Manufacturing
Sky Climber Cat Ladder

DOG
Best In Show
Himalayan Corporation
Yaky Puff

NATURAL PET
Best In Show
Ware Manufacturing
Hyacinth & Jute 
Bungalow Balconies

REPTILE
Best In Show
Rolf C. Hagen (USA) Corp.
Exo Terra Turtle 
Terrarium

SMALL ANIMAL
Best In Show
Ware Manufacturing
Panoramic Habitats

POINT-OF-PURCHASE
Best In Show
Tropiclean Pet Products 
(Div. of Cosmos Corp.)
Tropiclean Fresh Breath 
End Cap Complete

For a complete list of winners visit
globalpetexpo.org

Thank You from 
Show Management
On behalf of Global Pet Expo show management, I’d like to thank 
those who participated in this year’s Show, helping to make 2012 
our biggest, most impressive show to date. We could not be more 
thrilled to continue to see an increase in growth and attendance 
over the years, and we attribute that to our amazing staff as well 
as our attendees including buyers, exhibitors and media. It was 
great to see so many new and innovative pet products and we 
look forward to seeing you again next year, February 20-22, 2013 
for the 9th annual Global Pet Expo at the Orange County 
Convention Center in Orlando, Fl. Visit www.globalpetexpo.org for 
more details on Global Pet Expo 2012 or 2013. 

Sincerely,
Andy Darmohraj
APPA Sr. Vice President 

This year’s Retailer Idea Exchange gave retailers a chance to 
share best practices about how they grow their businesses.  
Marketing guru Steve Miller once again facilitated a lively 
discussion about attracting new customers as well as 
encouraging customers to return and bring their friends. Ideas 
emerged that participants could use as soon as they returned 
home. “Look beyond your competition to other types of 
businesses that are providing exemplary customer service and 
adapt it,” Steve suggested. Thoughtful discussion also 
included tips about hiring, firing and nurturing employees to 
strengthen their business.

Retailer Idea Exchange



Media Attendance at an All Time High at 
The Purina® Media Reception at Global Pet Expo 
Honoring Jill Rappaport
TODAY show correspondent and Animal Advocate, Jill Rappaport was the 2012 recipient of Global Pet Expo’s annual "Excellence in 
Journalism and Outstanding Contributions to the Pet Industry Award." More than 150 distinguished members of the press were 
present at The Purina® Media Reception at Global Pet Expo where APPA President, Bob Vetere and Nestle Purina PetCare Vice 
President of Trade and Industry Development, Paul Cooke 
honored Rappaport.

Rappaport has been on TODAY for 20 years. She served as 
the entertainment correspondent for the first 17 years, but 
when her beloved dog Jack got bone cancer, her life and 
career changed forever. While chronicling Jack’s illness on 
the show, she realized that animal welfare issues were her 
calling and so her path changed. In her popular, 
award-winning "Bow To Wow" series, shelter dogs get a 
makeover and a second chance at life. Since its inception, 
"Bow to Wow" has had a 100% success record. She also 
keeps TODAY viewers informed about the latest health 
trends for pets. She developed a clothing line for Pendleton 
for women and pets, which benefited the Jack and Jill 
Fund for animal cancer.

Rappaport is also the best-selling author of "People We 
Know, Horses they Love," and has written three other 
books, including "Jack & Jill: The Miracle Dog with a Happy 
Tail To Tell," about her beloved dog Jack, and "500 Cats." 
Rappaport lives on a farm with her four rescue dogs and six horses, whom she refers to as her "fur angels."

"We truly believe that this award was crafted especially for someone just like Ms. Rappaport and that her promotion of responsible pet 
ownership is directly inline with APPA’s mission," said Vetere. "Her dedication to improving the lives of pets and helping resolve animal 
welfare issues is evident and we could not be more thrilled to honor her with this year’s award."

The APPA Professional 
Women’s Network (PWN) 
welcomed a full house during 
a breakfast and networking 
seminar they hosted on the 
last day of the Show. The 
guest speaker, Stephanie 
McFee of the Network of 
Executive Women provided participants with helpful 
tips on networking, whether in person or online using 
social media. As McFee stated, “Networking is 
becoming even more important as women take on 
leadership roles,” something that APPA recognizes 
as it strives to provide a forum for its PWN members 
to exchange ideas and resources to achieve 
greater success.

PWN Breakfast

Bob Vetere (APPA), Jill Rappaport and Paul Cooke (Purina)

As always there were reports of celebrity 
sightings during Global Pet Expo! Some 

of the celebs caught browsing the show 
floor included:

TODAY Show Correspondent 
Jill Rappaport
NFL Hall of Famer Boomer Esiason  
Animal Expert Jack Hanna
Actress Kelly Preston
Reality Star and Entrepreneur Bill Klein
Orange County Mayor Teresa Jacobs

Jack Hanna with
Orange County Mayor Teresa Jacobs

CELEBRITY SIGHTINGS

Educational Seminars at Global Pet Expo 
More buyers than ever took part in Global Pet Expo’s Speaker 
Series this year with more than 21 hours of business-boosting 
seminars presented by the pet industry's most knowledgeable 
and dynamic speakers. Some of the topics presented included 
Animal Care, Customer Service, Sales, Marketing, 

Merchandising, Financial Management and Employee Training. 
All seminar attendees received a certificate of completion. Plan 
to attend next year's series, with details to be announced later 
this year. 



State of the Pet Industry Recap
Bob Vetere, President of the American Pet Products Association (APPA), gave his annual State 
of The Pet Industry Report during the Show’s annual Industry Breakfast. Vetere announced 
that APPA has renamed its Hall of Fame Award to the Rolf C. Hagen Hall of Fame Award in 
honor of the founder and Chairman of Rolf C. Hagen Inc., who passed away this past October.

Moreover, he discussed APPA’s first ever National 
Pet Market Opportunity Study, a supplement to the 
bi-annual National Pet Owners Survey. This study 
takes the opposite approach of The Survey by 
questioning the attitudes among non- and former 
pet owners and the barriers they perceive to pet 
ownership.

He also announced that the pet industry surpassed 
the $50 billion dollar mark in 2011 and is 
conservatively looking at reaching close to $53 
billion in 2012.

Vetere touched upon the exciting new activities that APPA, PETCO and Pfizer Animal Health 
are leading to address the Human-Animal Bond Research Initiative (HABRI).

He reported that HABRI Central, an online initiative, is providing researchers, medical 
practitioners, health and pet-industry professionals and pet owners easy access to a 
comprehensive bibliography and repository of scholarly material, an online publishing platform 
for peer-reviewed content, and a virtual collaborative community for those involved in studies 
of the human-animal bond.

Finally, Vetere updated attendees on year two of the PAL (Pets Add Life) Pet Ownership 
Initiative. This campaign promotes responsible pet ownership, and getting “a pal for your pet.” 
The campaign primarily uses social media platforms to increase awareness.

255 Glenville Road
Greenwich, CT 06831

Social Media 
Tweets during the show: 

1,510

Global Pet Expo
Facebook Fans: 

1,922

YouTube Video views:
18,406

Twitter Followers: 
2,311

Save The Date


