
TOO BIG TO MISS
Global Pet Expo 2014, celebrating its 10-year anniversary, was 
a huge success! Reporting record-breaking numbers in buyer 
and media attendance, number of exhibitors and total booths 
sold, the Show experienced an increase in growth on all 
fronts. The 10th Annual Show featured 5,597 buyers in 
attendance (a five percent increase from last year), more than 
3,000 new pet product launches, 985 exhibitors and 2,896 
booths sold – the highest post-show numbers to date. Total 
show attendance came to nearly 14,000 people, with 289,600 
net square footage of exhibit space. To put those numbers in 
perspective, Global Pet Expo ranks #72 in size out of the 
10,000 shows that take place annually in the U.S.!

“Over the past several years 
hosting this Show in Orlando, our 
numbers have consistently grown 
at an impressive rate,” said Andrew 
Darmohraj, APPA Executive Vice 
President and COO. “So it was 
fitting that our 10th Annual Global 
Pet Expo once again demonstrated 
record-breaking numbers across 

the board. It was the perfect time to announce that Orlando 
and the Orange County Convention Center will be the o�cial 
home to our Show through 2019.” 

Global Pet Expo has solidified its position as THE must-attend 
industry show, with no better place for exhibitors to showcase 
their products and give thousands of buyers from around the 
world a first look. “We’d like to thank all the buyers, exhibitors, 
and media who participated in this year’s show, making it 
another record-breaking year and demonstrating that it truly 
was ‘Too Big To Miss,’” added Darmohraj.

On a global front, 16% of exhibitors were international, making 
up 156 of the 985 exhibitors. An impressive 27% of buyers 
were from outside of the U.S., coming from 76 countries – 
another clear indication that Global Pet Expo has once again 
proved itself as a key trading opportunity for companies from 
around the world. 

The 2014 Show also saw record-setting media attendance 
ranging from pet industry specific magazines and bloggers to 
major national media outlets like the TODAY Show, TODAY 
Weekend Edition, Fox & Friends, Hallmark, The New York 

Times and USA Today- demonstrating the widespread interest 
in pets and pet products. 

Global Pet Expo was recently named one of the 50 fastest 
growing trade shows in total attendance in the Trade Show 
Executive (TSE) Fastest 50 rankings, and has been 
recognized for the past five years with the Trade Show 
Executive Annual Gold 100 Award. 
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Thank You from Show Management 
On behalf of Global Pet Expo Show Management, I’d like 
to thank you all for being a part of the 2014 Global Pet 
Expo experience. Whether you are an independent 
retailer, distributor, mass-market buyer, member of the 
media, exhibitor, show visitor or one of our amazing sta� 
members, I’d like to thank you for choosing to be a part of 
our Show and helping make this year’s show the grand 
success it was. This was a big year for us; we had a 
record-setting Show and celebrated our 10th year of 
Global Pet Expo. It’s hard to believe how far we’ve come, 
and how much this industry has grown in just 10 years.  
We hope you all join us next year for an even bigger show, 
March 4-6, 2015. Visit www.globalpetexpo.org for 
more details.  

Sincerely, 
Andy Darmohraj, 
APPA Executive Vice President and COO  
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Post-Show Shakedown

Social Media Recap 
Once again, social media played a large role in communicating all the latest 
show news. Attendees sent more than 4,100 tweets about Global Pet Expo 
during the week of the Show, generating more than 18.8 million impressions. 
Global Pet Expo’s Twitter following has grown 44% since the 2013 Show and 
its Facebook page has grown a staggering 207% over the same period of 
time. The Show’s YouTube channel has experienced a surge as well, with 
views up 31% from 2013. 

Save the date!

It’s never too early to book 
your hotel room.  

Accommodations are 
now available for 

Global Pet Expo 2015. 

Visit 
GlobalPetExpo.org/housing 

for more information. 
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STATE OF THE PET INDUSTRY RECAP 
APPA President and CEO, Bob Vetere, provided exciting new insights from his 
annual State of the Pet Industry Report at the Show’s annual Industry 
Breakfast. The industry experienced its best year yet, with higher than 
expected spending coming in at $55.7 billion. This year is expected to see 
another 4.5 percent increase in spending, putting the industry at $58.5 billion.
 
Vetere told attendees about a new and informative resource in APPA’s 
first-ever Pet Market Opportunity Study, which identifies the behaviors and 

attitudes of previous and past pet owners. 
Di�ering from the bi-annual National Pet 
Owners Survey, identifying the buying 
behavior of current pet owners, this new 
study looks at why people no longer own 
pets and the rationale of those who have 
never owned a pet, providing a whole new 
level of insight for potential growth in 
the market. 
 
Vetere shared new information about 
APPA’s Pets Add Life (PAL) campaign, 
designed to share the joys and benefits of 
pets and encourage pet adoption and 
ownership. The campaign specifically 
targets current pet owners encouraging 
multiple pet ownership through the 

message that pets need a PAL to talk to.  APPA’s last National Pet Owners 
Survey showed growth in overall pet ownership and specifically the 
highest-ever growth in multiple pet ownership, proving the campaign’s many 
initiatives successful. PAL secured over 120 million impressions and grew to a 
Facebook following of over a quarter million fans.
 
Lastly, Vetere provided updates on the Human Animal Bond Research 
Initiative (HABRI). Formed just over three years ago, HABRI is not only 
gathering and organizing existing research (more than 17,000 research entries 
on its online hub, HABRI Central), it is funding new research. Vetere 
announced HABRI’s first research grant recipients totaling a quarter million 
dollars in studies showing pets have a positive impact on human health. 

Global Pet Expo Retailer 
Excellence Awards 
Global Pet Expo O�cials announced the winners of the 
Third Annual Global Pet Expo Retailer Excellence Awards at 
the Pet Industry Breakfast. The Awards Program, presented 
by Global Pet Expo and Pet Business Media and sponsored 
by Coastal Pet Products, honored outstanding pet stores in a 
variety of categories. Individual awards were sponsored by 
Cardinal Labs, ProLabs, and Wholesalepet.com. The 
following retailers received designated awards in each of the 
10 categories: 

For Your Paws Only of No. Conway, NH
Best Overall Single-Store Retailer 
Cherrybrook Premium Pet Supply of Phillipsburg, NJ
Best Overall Multi-Unit Retailer (2 - 10 stores)
Woof Gang Bakery of Orlando, FL
Best Overall Multi-Unit Retailer (10 or more stores)
La Gateria of Roma Norte, Mexico
Best International Overall Retailer
Yuppy Puppy of Bethany Beach, DE
Merchandising Excellence Award
Odyssey Pets of Dallas, TX
Best in Multi-Service Excellence Award
Parker’s of Chicago, IL
Best in Marketing Excellence Award
All Pets Considered of Greensboro, NC
Best in Customer Service Award
Pussy & Pooch of Los Angeles, CA
Best in Store Design Award
Centinela Feed & Pet Supplies of Torrance, CA
Best in Community Service Award
Entries were judged by a committee consisting of 
Global Pet Expo and Pet Business Media sta� members.

Global Pet Expo in the News
Media attendance was up 12 percent from last year, putting 
Global Pet Expo in the headlines across the country from 
national television segments and newspapers articles to 
online websites and blog coverage.  

TLC (The Learning 
Channel) shot an 
episode of “The 
Little Couple”, one 
of their most 
popular shows, at 
Global Pet Expo, to 
air later this year. 
Star of the show, Bill 
Klein and his mother-in-law Judy Arnold, attended the show as 
buyers for their pet store “Rocky & Maggie’s Pet Shop.” 

TODAY Show correspondent Jill Rappaport attended Global 
Pet Expo with an NBC camera crew to cover the show, new 
products and industry trends for a TODAY, Weekend Edition 
segment that aired the following Sunday. Also airing on 
Sunday was a Fox & Friends segment showing the latest and 
greatest from the show. Hoda and Kathie Lee covered Global 
Pet Expo the following week on the TODAY Show, fawning 
over new catnip toys, feeding puzzles and boots for dogs. 
Global Pet Expo was also featured on the front page of the 
New York Times “Home Section”, Thursday, March 20th, with 
stories on how many of the unique products at the Show 
were created and further telling the world just how much we 
love our pets. 

 

2014 Global Pet Expo 
Fourth Annual New 
Products Showcase Awards 
“Best In Show” Winners
With more entries than ever, buyers narrowed down their top 
picks out of more than 900 products across nine categories 
to determine the coveted “Best in Show” awards. And the 
winners are…

AQUATICS
Wonder Bubble 
Bubble Tunnel™
BioBubble Pets

BIRD
Foraging Pocket 
Natural Bird Toys
Fetch-It Pets Inc.

BOUTIQUE
biOrb AIR Terrarium
Reef One

CAT
Glide ‘n Seek
KONG Company

DOG
DOGSFOOD
DOG for DOG

NATURAL PET
Carob Chip Cookie 
Mix by Puppy Cake
Puppy Cake

Connie Wilson Honored at Annual Purina® Media Reception 
and Award Ceremony
Founder, Publisher and Editor-in-Chief of international successes Modern Dog and Modern Cat magazines, Connie Wilson, 
received Global Pet Expo’s annual “Excellence in Journalism and Outstanding Contributions to the Pet Industry Award” at the 
Purina® Media Reception at Global Pet Expo where nearly 200 distinguished members of the press were in attendance.
             

Now in its eleventh year, Modern Dog has achieved rare cross-border success, 
developed faithful and enthusiastic North American-wide readership both in the print 
and digital realms and has been critically acclaimed by outlets ranging from NPR and 
CBC to The Ellen DeGeneres Show and OMG Insider for providing modern, relevant 
content to pet owners. Wilson’s journalistic work in the industry led to 
moderndogmagazine.com being named one of the top three sites for pet lovers by 
technology company, Intel Corporation. In 2012, she launched Modern Cat Magazine  
which was named one of the 15 hottest magazine launches that year.
 
“Connie’s true passion for pets and their well-being comes through in all that she’s 
accomplished,” said Bob Vetere, President and CEO of APPA. “We congratulate her on 

her contribution to the industry and the pet-loving population.”
 
The annual “Excellence in Journalism and Outstanding Contributions to the Pet Industry Award” recognizes individuals in the 
media who have the power to influence millions of people and use this to positively promote the joys and benefits of pet 
ownership. Past recipients include Sandy Robins (Today.com, MSNBC.com, Dog/Cat Fancy), Jill Rappaport, Victoria Stilwell, 
Rachael Ray, Ellen DeGeneres, Dr. Marty Becker (Vetstreet/Dr. Oz Show), Steve Dale (My Pet World/The Pet Minute), Gina 
Spadafori (author/Pet Connection) and Janice Brown (The Tails Pet Media Group).

Bob Vetere (APPA), Connie Wilson, Paul Cooke (Purina)

Kathy Ireland 
Speaks at the 
Professional Women’s 
Network Breakfast
 Two hundred people attended the third 
annual APPA Professional Women’s 
Network Breakfast on Friday, March 14th, 
to hear lifestyle designer Kathy Ireland of 
kathy ireland Worldwide ®, (kiWW®) speak.   

As the special guest 
speaker, Ireland shared 
her experiences that 
made her one of the 50 
most influential people 
in fashion, and as CEO 
of kiWW, her $2 billion 
annual sales brand 

[source: Forbes Magazine]), which is listed 
as the 25th most powerfully licensed 
brand by License Magazine.

Ms. Ireland gave 
valuable insights, 
advice and 
experience to a 
packed room at 
the event. Not only 
is she an influential 
business leader 
across many 
industries, but also 
has a long running 
partnership with 
several pet wellness organizations and 
charities that interested the PWN 
members. She truly is a leading advocate 
for protection of pets, and was incredibly 
well received at the event.

Global Pet Expo Signs Deal to 
Stay in Orlando Through 2019
To kick o� the 10th Annual Global Pet Expo, Andy Darmohraj, 
APPA Executive Vice President & COO, signed a contract with the 
Orange County Convention Center (OCCC) in Orlando, Florida, 
making it the o�cial site of Global Pet Expo through 2019. 

Darmohraj, along with Teresa 
Jacobs, Mayor of Orange 
County, FL, and OCCC 
Executive Director Kathie 
Canning, met to o�cially sign 
the contract that will mean 
plenty of exhibit space for 
Global Pet Expo and more 
than $25 million per year to 
the Orange County economy. 

“We are thrilled to be able to call the Orange County Convention 
Center home to Global Pet Expo for the next five years,” said 
Darmohraj. “Orlando has proven to be an ideal location for our 
show attendees for the past several years. Orlando has fantastic 
accommodations, restaurants, attractions, and a state-of-the-art 
convention center. Orlando International Airport o�ers easy 
access for domestic and international travelers. Our Show has 
thrived in this setting and we look forward to continued growth.”
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